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□ 1- Adieu to abandoned carts 

Moira Cotlier. Catalog Age. New Canaan: Oct 2001 . Vol. 18, Iss. 1 1 ; p. 39 (1 page) 

II Text+Graphics Q Page Image - PDF ^ Abstract 

fj 2. E -Commerce (A Special Report): Cover Story — Listen Up, Retailers: These five consumers all 
like some aspect of shoppin g online; S o wh y don't they do more of it? Everything from slow 
sites to high shipping costs 

By Michael Totty. Wall Street Journal (Eastern edition). New York, N.Y.: Sep 24, 2001. p. R.9 

I Full text Abstract 

|~j 3. Slow speed kills 

Thomas Powell. Network World. Framingham: Jun 11, 2001. Vol. 18, Iss. 24; p. 51 (2 pages) 

II Text+Graphics Q Page Image - PDF ^ Abstract 

[j 4. Abandoned: Why? ; The Web imitates life where ditched 'shopping carts' are a costly, vexing 
problem for retailers; [Ontario Edition] 
Rachel Ross. Toronto Star. Toronto, Ont.: Apr 23, 2001 . p. E.01 

B Full text ^ Abstract 

[~] 5. Online express line hard to find Frustrated shoppers abandon carts with $15 billion in goods; 
[FINAL Edition] 

Elizabeth Weise. USA TODAY. McLean, Va.: Dec 6, 2000. p. 04.E 

B Full text ^ Abstract 

□ 6. OK. forget the whole damn thing 

Stacy Perman. ECompany Now. Dec 2000. Vol. 1, Iss. 7; p. 185 

^ Abstract 

□ 7. Keeping the customer clicking: No single device will deliver loyalty online: [National Edition 1] 

Will Novosedlik. National Post. Don Mills, Ont: Nov 30, 2000. p. C.1 1 

B Full text Abstract 

□ 8. Kee pin g the customer clicking No single device will deliver loyalty onli ne: [National Edition] 

Will Novosedlik. National Post. Don Mills, Ont.: Nov 30, 2000. p. C.1 1 

B Full text & Abstract 

(2 9- Radical Communication Pioneers E-Mail Based Commerce 

Business Editors @d:tech New York 2000. Business Wire. New York: Nov 8, 2000. p. 1 
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□ 10. Instant service 

Stephen Swoyer. MC Technology Marketing Intelligence. Oct 2000. Vol. 20, Iss. 10; p. 30 (1 page) 

II Text+Graphics Q Page Image - PDF ^ Abstract 

□ 11. How business owners can prevent online shopping failures 

RubyBayan. Link - up. Medford: Jul/Aug 2000. Vol. 17, Iss. 4; p. 32 (2 pages) 

B Full text @ Page Image - PDF . ^ Abstract 

□ 12. F5 Networks' Award Winning 3-DNS(R) Controller Fills a Critical Void for Global e-Business 

Networks 

PR Newswire. New York: Jun 28, 2000. p. 1 

B Full text Abstract 

[~j 13. Business Digest; [Summary] 

New York Times (Late Edition (East Coast)). New York, N.Y.: Jun 12, 2000. p. C.1 

B Full text ED Abstract 

|-j 14. Human interaction to keep the customer satisfied; [ 1DN Edition ] 
TonyDawe. The Times. London (UK): May 15, 2000. p. 7 

B Full text Abstract 

□ 15. BEEF UP CUSTOMER SERVICE OR RACK UP ABANDONED SHOPPING CARTS 

Electronic Commerce News. Potomac: Apr 3, 2000. Vol. 5, Iss. 14; p. 1 

B Full text & Abstract 

[Fj 16. QUINTUS: Businesses to lose $133bn through bad customer service online; Learn to improve 
customer service with Quintus WebCenter 
M2 Presswire. Coventry: Mar 29, 2000. p. 1 

B Full text Abstract 

□ 17. Canadians fail to fully embrace online shopping: Trend to continue: Buy less and spend less 

than U.S. consumers: [National Edition 1] 

David Akin. National Post. Don Mills, Ont.: Mar 22, 2000. p. C.5 

B Full text ^ Abstract 

|§J 18. Canadians fail to fully embrace online sho pping Trend to continue: Buy less and spend less than 
U.S. consumers; [National Edition] 

David Akin. National Post. Don Mills, Ont.: Mar 22, 2000. p. C.05 

B Full text ^ Abstract 

□ 19. Ihe y software inc. Receives $10 Million in Financing from Telcom Ventures and The Goldman 

Sachs Group, Inc. 

Business/Technology Editors. Business Wire. New York: Feb 22, 2000. p. 1 

B Full text ^ Abstract 

20. E-retailers try to make it easier for shoppers to buy: [FINAL Edition] 

Thomas Content. USA TODAY. McLean, Va.: Dec 22, 1999. p. 03.B 

B Full text ^ Abstract 
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Annuncio and net.Genesis to Offer Comprehensive Internet Marketing and e-Customer 
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Intelligence Solution: Combined Offering Increases Return on Web Marketing and Sales 
Business Editors/High-Tech Writers. Business Wire. New York: Nov 3, 1999. p. 1 

il Full text ^ Abstract 

□ 22. Microsoft Passport Offers Streamlined Purchasing Across Leading Web Sites 

PR Newswire. New York: Oct 11, 1999. p. 1 

ll Full text ^ Abstract 

□ 23. BuyltNow T Inc. Using net.Genesis Marketing Analytics to Improve Customer Relationship 

Management 

Business/Technology Editors. Business Wire. New York: Sep 27, 1999. p. 1 

il Full text ^ Abstract 

□ 24. Groceries by the Gigabyte / Dot.com delivery services have an appetite for consumers who crave 

convenience over custom; [2 STAR Edition] 

DANA CANEDY. Houston Chronicle. Houston, Tex.: Sep 24, 1999. p. 1 

H Full text ^ Abstract 

[j 25. On-Line Grocers Take Aim At Established Supermarkets 

Dana Canedy. New York Times (Late Edition (East Coast)). New York, N.Y.: Sep 10, 1999. p. C.1 

B Full text ^Abstract 

[g 26. ONLINE GROCERIES GEAR UP SHOPPERS LURED BY CONVENIENCE: [ORLEANS Edition] 

Dana Canedy 1999, The New York Times. Times - Picayune. New Orleans, La.: Sep 10, 1999. p. C.1 

1 Full text Abstract 

□ 27 - Closin g the Web deal: Answering customer queries 

Michael Humicz. Data Communications. New York: Sep 1999. Vol. 28, Iss. 12; p. 21 (2 pages) 

H Full text Q Page Image - PDF ^ Abstract 

□ 28. Abandoned "shopping carts" pose major challenge for Internet retailers 

Ginger Koloszyc. Stores. New York: Jul 1999. Vol. 81, Iss. 7; p. 41 

^ Abstract 

[3 29. Internet Start-Up Gator.com Introduces Gator f the Web's First Smart Online Companion 
PR Newswire. New York: Jun 14, 1999. p. 1 

B Full text Abstract 

□ 30. MERCHANTS HOPE E-WALLETS KEEP SHOPPERS FROM BAILING OUT 

Electronic Commerce News. Potomac: Feb 8, 1999. Vol. 4, Iss. 6; p. 1 

B Full text Abstract 
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